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English

ENG 6B 04—WRITING FOR THE MEDIA

Time : Three Hours Maximum : 80 Marks

Section A

Answer all questions.
Each question carries 1 mark.

I. Answer the following bunches of questions :
1 An editorial presents the policy of :
(a) Public. (b) Government.

(c) The newspaper itself, (d) Readers. '
2 The Interviewee is : !
(a) One who interviews a person.
(b) One who is interviewed.
(¢) One who arranges the interview.
(d) One who disturbs the interview.
3 Who invented the radio ?
(a) Isaac Newton. (b) Charles Babbage.
(c) Einstein. (d) Marconi.
4 The script of a film, including acting instructions and scene directions :
(a) Screenplay. (b) Skit.
(¢) Commercial. (d) Feature.
5 The act of presenting news during a news })rogi'axn on the teleﬁsion, on the radio or on the
Internet :
(a) Blogging. (b) Anchoring.
(¢c) Editing. (d) None of the above. Turn over
u
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6 A Periodien) Publication which is published in olectronic format :
(@) Blun, (b) Documentary.
(©) Blog. (d) E-journal.
7 Writing about a particular subject that requires direction, instruction or exp]anation;
(2) Technijcal writing. (b) Copy writing.
(©) Blogging. (d) None of the above.

§ A sequence of drawings, typically with some directions and dialogue, representing ¢,

planned for a film or television produc.tion.
(a) Blurb. (b) Profile.
(c) Storyboard. (d) Classifieds.
® Promotional literature include :
(a) Pamphlet. (b) Leaflet.

(c) Brochure. (d) All.of the above.

10 Which is not a type of Lead ?

(a) Summary Lead. (b) Simple Lead. .
(c¢) Anecdotal Lead. (d) Question Lead.
(10 Xx1=10m
Section B

Answer at least seven questions,
Each question carries 3 marks,
All questions can be attended.

Overall Ceiling 91,

II. 11 Define Lead.
12 Who is a Freelancer ?

13 What is meant by Proof Reading ?
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30 Discuss in detail about Radio as a mass medium,

31 Examine in detail about the advantages and disadvantages of Advertising.

32 Dis;ingUish between the different \';vx;iting styles of the Print, Electronic and Digit,)
media. . : | '

(2 x 14 = 28 marky)
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